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Predrag Prtljaga, Jelena Prtljaga  

 

INTERNET AS A POSSIBILITY FOR PROMOTING TREKKING TOURISM  

ABSTRACT 

First of all, the paper deals with the notion of trekking, i.e. what it is: completely new 

sport, the way to spend leisure time in a healthy way, or something else? Significant 

attention is paid to the way the term trekking has developed in the English language, as 

well as the fact that it has become a widespread anglicism. Second question the paper 

deals with is whether Serbia is a good destination for trekkers, and if yes, why? The 

paper also searches for an answer to the third question: how to wisely use the Internet 

in order to popularize and present Serbia as one of ideal trekking destinations. 

Searching for answers, the paper provides an analysis of offers of tourist agencies on 

their web sites. The main finding is that in the case of consulted websites, trekking is 

regarded only as a possibility, without a proof that they have dealt with it or that they 

seriously intend to pay special attention to it at all. Characteristics of the terrain in 

Serbia and adequate travel network are only some of the stated advantages Serbia has 

for the development of trekking tourism, while the paper points to some of the 

indisputably ideal trekking paths in Serbia. In the end, the paper offers answers to the 

question why and in what a way the Internet is especially suitable medium for the 

promotion of this insufficiently recognized possibility of Serbia.  

 

Key words: the Internet, trekking, tourism, education. 

 

1  INTRODUCTION  

Use of new words, i.e. terms  neologisms has nowadays been associated with the 

rapid development of informational technologies. As a response to needs imposed by 

novelties appearing in all spheres of human current activity, a living language creates 

new words, bestows novel meanings upon old words or borrows words from foreign 

languages. A neologism refers either to a newly invented word or term or to introduction 

or use of new senses of existing words. Use of the word trek dates back to the early 19th 

century when in was used in South Africa denoting transport by an ox wagon. Trek was 

borrowed into English in South Africa, where the word was used by the Boers for a 

journey by ox wagon. Trek is recorded earliest in 1822 in the compound trektow, "a rope 

joining the wagon pole and the yoke to which oxen were fastened." Trek in this 

compound is either the noun or the stem of the corresponding verb in Afrikaans, trekken. 

The earliest recorded use of the noun by itself is found in 1849, where it means "a stage 

in a journey by ox wagon." In other words, even though now most familiar to English-

speakers and others in the title of the Star Trek television shows and movies, the word 

trek originally referred to a journey by a much slower mode of transportation than a star 

ship. Having become an integral part of modern man vocabulary through a popular film, 

the word trek went through the phase of secondary adaptation, resulting in new words 

trekkie or trekker denoting the followers, i.e. fans of the movie and the TV show, which 
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has in the meaning time become a kind of a movement. However, in the end of the 20th 

and the beginning of the 21st century, another meaning was bestowed upon the word 

trek and trekking appears as a new term for a specific activity in nature. Basic meaning 

of the word trek is a long, adventurous journey undertaken on foot in areas where 

common means of transport are generally not available. Trekking is defined as a 

place to another

enjoying the landscape. P  

Other terms are used in parallel with trekking, like, e.g. backpacking, walking tours, trailing, 

tramping, mountaineering

warn that these terms are not interchangeable and should not be confused, it seems 

that it is not possible to easily identify the distinctive features providing unambiguous 

differentiation between them.  

Trekking is commonly used term describing activities in the nature which are the topic 

be considered later in the text and this is the reason why this term was chosen as 

adequate for the discussion which follows.  

Turning back to informational technologies, it can be noticed that the intensity of the 

use of certain words, i.e. the frequency of their appearance in the literature (words 

trekking and hiking are used for the purpose of making comparison) is actually in 

accordance with the development of the Internet (Graph 1). The data were collected 

according to Google Books Ngram Viewer. When you enter phrases into the Google Books 

Ngram Viewer, it displays a graph showing how those phrases have occurred in a 

corpus of books (e.g., "British English", "English Fiction", "French") over the selected 

years. 
 

Graph 1 Frequency of use of the word Internet, hiking and trekking in time  

 
 

Source: Google Books Ngram Viewer 

 

If such a finding is a coincidence or not we shall try and find out in the present survey, 

at the same time identifying the position of Serbia and the Internet.  

 



Predrag Prtljaga, Jelena Prtljaga                                                                                        | 119 

 

      

2  TREKKING  SPORT OR NOT  

The above mentioned definitions of the term trekking involve walking, i.e. going on foot 

which could hardly be defined as sports. On the other ha

possible to define sports as a free human activity aiming at the development of psycho-

physical abilities. Sometimes the level of the developed abilities is manifested through 

a competition with others and efforts to achieve top results, while in other cases it 

means competing with oneself or physical activity dedicated to improvement of health 

or psychical relaxation (Provincial Secretariat for Sport and Youth of the Autonomous 

Province of Vojvodina, Strategija razvoja sporta [Sport development strategy, 2007]. At 

the same time, the document offers the following classification of sports: top and high 

quality sports, school sports and sports for all. Sport is often classified within and 

nevertheless, one of probably most applicable current statement dealing with sport 

(www.savremenisport.com /Osnove_Sport_i_drugi_srodni_pojmovi.html).  

Trekking is most frequently seen as a walk which can but does not have to be 

completed in a day, and it is often used to denote a journey on foot through the woods, 

along the hills or to certain mounting or hill peak. Defined in such a way trekking can be 

a part of physical culture or a form of recreation, but it has also in the meaning time 

become a competition. Mountaineering Association of Vojvodina has for several years 

not been organizing a trekking league in Serbia, and the competitions, i.e. rounds of 

competitions take place in the plain or hill terrains of Fruska Gora, hills of Vrsac, as well 

as in the nature reserves on the territory of Vojvodina. The competition gathers around 

a group of enthusiasts (between 50 and 100 participants) who actually take part in 

these events in order to get together and spend some time in the outdoors, or because, 

Slovenia and we will turn to these events later in the text. So, trekking has been 

qualifying as an acknowledged sport, but it will not soon happen that it is recognized as 

authors of the present paper, it would be more purposeful if in our present conditions it 

became an integral part of physical exercise at schools, i.e. school sport, through 

greater popularization and more intense activism of trekking events organizers.  

 

3  SERBIA  TREKKING DESTINATION 

Starting from the fact that the Mountaineering Association of Vojvodina is the organizer 

of the Trekking League, it can be stated that, according to its description trekking is 

rather close to mountaineering, but not to mountain climbing, i.e. alpinism. 

Mountaineering is a broad term more frequently implying even mountain-bike riding, so 
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that trekking can certainly be described as a form of mountaineering, even when it does 

not take place in the mountains. However, what is the situation with mountaineering 

like in Serbia? Twenty or more years ago almost each place used to have its own 

mountaineering association. These associations were the c

 a motto which could often be heard in 

the former Social Federal Republic of Yugoslavia. Members of these associations was 

 this was a way to travel 

cheap (there were significant discounts when one travelled by train), as well as the way 

to spend days off in the open with friends at rather affordable prices (of accommodation 

in the so called mountain homes). With the former country falling apart, along with 

economic problems, sanctions and wars, the number of members of these associations 

has decreased; furthermore, the membership has not in the given unfavourable 

circumstances been renewed. The fact is that these were non-profitable organizations 

depending solely on the means of local and republic authorities and this was why a 

great number of these associations actually ceased to exist.  

When the stated negative factors have to certain extent weakened, a small number of 

mountaineering associations, mostly in larger places, has managed to continue or 

revitalize its work. It was most commonly the case that the associations have actually 

been merely surviving depending on membership fees, partly financed through 

donations or, in a better case, by local authorities, managing to preserve a minimal level 

of its activities with no clear perspective in regard to its future. It is not a rare case that 

the vary names of these mountaineering associations are such that there is no hope 

-class 

association]...). The mentioned detail is certainly not crucial, having in mind that many 

associations have survived even under these and similar names. Through 

popularization of their activities in a modern way: flayers, web sites, being a part of the 

so called social networks (Facebook, Twitter...), mountaineering associations can make 

is the support of the ministries responsible for young people, as well as the support of 

the state itself. On the other hand, what should be born in mind are the middle 

generation and the elderly, i.e. pensioners who are ready and willing to spend a weekend 

in the fresh air. It seems significant to mention at this point that the railway system in 

Serbia with its inefficiency and due to cancellation of a great number of railway lines, in 

spite of its favourable prices and existence of certain categories of discounts, ceased 

to be attractive for organizers of mountaineering field trips and excursions. In the 

meaning time a great number of Mountaineering Associations, i.e. their Mountaineering 

Homes have become impossible to use, since they have not been neglected, many of 

them were destroyed in fire due to bad electrical installations, while others ceased to 

exist due to badly defined property rights over these objects,  

What, on the other hand, has remained the same and has not changed for millennia is 

es starts 

in the valley on Fruska Gora and the hill of Vrsac, along with the Homolje mountains, 
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Divcibare, Tara, Zlatibor, Kopaonik and it finishes in the highest peaks of Stara planina 

and Sar Planina, as well as in the peaks of Prokletije. At the same time, around 65% of 

the total territory of Serbia is made of low hills between 500 and 1000 m above the sea 

level. Only 10% of the territory lies on the mountains which are higher than 1000 m, and 

the rest of it is the valley (Pannonian Basin). This fact can be the first and the most 

significant evidence in favour of the statement that Serbia is one of the ideal trekking 

destinations. If trekking was classified within recreation, it can be said that walking and 

reaching peaks ranging between 500 and 1000 metres above the sea level is possible 

other more demanding prior physical exercises.  

Another important fact is that there is a highway on the so called Corridor 10 dividing 

on its way Serbia in two halves, so that even the most distant destinations suitable for 

trekking are 200 km far from the highway, while majority of them are actually much 

closer to the highway. Furthermore, all the hills and mountains have a network of paths 

through the woods or the so called dirt roads, created addressing the need for 

exploitation of woods or as shorter and faster roads between villages and small 

settlements. Numerous paths, i.e. treks, are still marked by traditional hiking marks 

which were preserved from the period of more intensive mountaineering in Serbia, 

described in the text above. Only more frequently visited destinations have more 

modern signalization due to the activism of local mountaineering associations.  

Equally important feature of the terrain in Serbia refers to the abundance of natural 

springs, streams and ponds, as well as many natural phenomena which can be 

classified within natural wonders (Djavolja varos). They are not so well known and not 

many people are aware of their existence, but there are many easily accessible 

potajnicas in Serbia (sources and streams with regular intervals of intensive activity and 

drying up), prerasti (natural stone gates  bridges), a great number of attractive water 

falls and numerous well regulated caves, as well as those not so well regulated but 

accessible caves, which can be especially interesting for trekkers. Such elements of 

relief make any trekking path and hiking more attractive and interesting. What is also 

worth mentioning at this point is that taking photos is an inevitable part of trekking, i.e. 

making photo records on the treks as a document, serving as an invitation to others 

who are fond of walking and nature to visit certain destination.  

Unfortunately, apart from these advantages there are numerous shortcomings: the lack 

of adequate objects for shorter breaks or refreshment after hiking, generally badly 

marked roads, inhospitality of local citizens (even though they are more often 

experienced and described in a different way), the lack of mobile phone signal in some 

places (which is necessary in case of being hurt, lost, etc). Walking along local paths is 

simplified by the use of GPS devices; however bad signalization or the fact that there is 

no signalization can often be a 

failure to get to the location anticipated as a start of the trek. At the same time, many 

roads marked as local  asphalt roads, are not covered by asphalt any longer, or they 

are in the process of a long l  

Introduction of a new, fashionable and attractive word might be viewed both as 

advantage and disadvantage in regard to promotion of this form of physical activity. On 
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the one hand, treking [trekking] is another anglicism introduced into the Serbian 

language and it is not clear whether its borrowing is actually justified or not, having in 

mind that there are no unambiguous distinctive features differentiating it from already 

existing native word planinarenje [mountaineering, i.e. mountain climbing]. On the other 

hand, use of an anglicism seems to be intriguing for younger generations, inclined to 

like and get attracted to what is new and unusual and coming from the Western world.  

 

4 TREKING  ANOTHER ANGLICISM INTRODUCED INTO SERBIAN 

LANGUAGE  

We have already dealt with the way the term trekking has been borrowed and developed 

in the English language, and now we will consider it as an anglicism, borrowed from the 

source, i.e. giving language (English) into the system of receiving language (Serbian). 

Generally speaking, borrowing is a result of the need to name new objects, notions or 

phenomena Serbian language speakers get familiar with through the English language. 

However, having in mind what has already been said about the highly developed culture 

of mountaineering in Serbian culture, it seems that what trekking denotes is not a new 

notion or phenomenon for Serbian language speakers. In other words, treking seems to 

be another unjustified borrowing.  

The analysis of web-sites to be elaborated in the next chapter has identified two 

variants of the word treking appearing in the Serbian language as anglicisms: trekking  

a word written in its source form as appearing in the English language, being 

orthographically unacceptable form in the Serbian language and treking  a raw 

Anglicism which has undergone primary adaptation process in the sense of being 

orthographically adjusted to the Serbian language.  

is used in Serbian, with varying degrees of integration into its system. In other words, 

anglicism is any word borrowed from the English language denoting a thing or a notion 

which is a component of English civilization. The word does not have to be of English 

origin, but it has to be adjusted to the structure of English language and integrated into 

English vocabulary. At the same time, once borrowed into Serbian language, an 

anglicism becomes gradually adapted to its system and behaves like a native word.  

Three dictionaries were consulted in order to determine whether treking has formally 

been recognized as a foreign word, i.e. an Anglicism in Serbian language: 

[The Great Dictionary of Foreign Words and Phrases a 

2006), [The Dictionary of Recent Anglicisms

Nejgebauer, 2001) and Leksikon stranih re  [A lexicon of foreign words and 

expressions] (Vujaklija, 2006). The word treking appears as an entry only in the first 

consulted dictionary ( and its meaning is tourist 

mountaineering along marked paths. Another two dictionaries include the noun trek but 

its original form is track rather than trek and its meaning is a bicycle path. As a 

consequence, since it is a homonym of the word trek, it cannot be considered in this 

paper. The word treking is fully integrated into the Serbian language according to its 

form, having in mind that it has suffixes for both plural and gender. Even though it can 
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be often heard in speaking, the work treker with the same meaning it has in the English 

language, does not appear in any of the consulted dictionaries.  

 

5 THE INTERNET  ANALYSIS OF THE CURRENT SITUATION IN THE 

COUNTRY AND IN THE REGION  

Trekking has become a significant component of tourist offer in many countries. 

According to surfing on the Internet, Nepal has the first place as a trekking destination; 

among other things, it is considered a country where trekking actually appeared (Jimmy 

Roberts, 1965, first official trekker). Even though mentioning Nepal is most often 

associated with climbing Mount Everest, treks ranging between 800 and 3200 m above 

the sea level attract much larger number of tourists than the little number of those 

chosen to reach unbelievable peaks higher than 8000 m. Other well known trekking 

destinations are India and China, as well as other countries of far East in general, 

followed by Tanzania (Kilimanjaro) and South Africa. On the other hand, there has been 

increased number of trekking web-sites promoting mountain regions in Europe, 

showing at the same time the tendency that European are more and more interested in 

trekking, as a form of relatively cheap and, before all, healthy tourism.  

Assuming that the starting positions for the development of trekking tourism in Croatia 

and Slovenia were rather similar to the situation in Serbia at the moment of collapse of 

former Yugoslavia, these two countries are used in the further analysis of the current 

situation. Having entered key words in Google search engine indicating the link between 

trekking and the stated countries, the results shown in Table 1 were obtained.  

 
Table 1 Browsing of the key words in Google (on 05.03.2014) 

 Key words  Slovenia Croatia Serbia  

1.   31.200 24.000 19.400 

2.   6.330 5.840 3.980 

3.  treking ... (pages from the country: ...) 152 222 143 

4.  trekking ... 2.440.000 2.680.000 1.540.000 

5.  trekking ... (pages from the country: ...) 166 178 93 

6.   31.100 42.400 74 

7.  trek  1.340 2.150 645 

8.   405 585 29 

9.   11.500 85.100 19.000 

10.  treking ... 136.000 119.000 148.000 

11.   2.980 3.650 9.110 

 

Three dots appearing in the table after a key word have during the search been replaced 

by the names of the states in the English language (Slovenia, Croatia, Serbia), apart from 

the second, third and the tenth case when original names of the countries have been 

used (Slovenija, Hrvatska, Srbija). Shaded cells in the table refer to the best found result 

for the searched combination of key words. According to the obtained results Slovenia 

are in question. When compared to another two countries, Croatia has higher frequency 

of the investigated key words in regard to eight sets of key words.  Having considered 
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the contents of the sites involving these key words offered as first results of the search, 

it is possible to conclude that both trekking and trekking league are rather popular 

activities in Croatia. Apart from the fact that it has the longest tradition in the region, 

trekking league in Croatia is much more massive movement than in another two 

countries. As an illustration we will only mention that in 2013 there were 194 

participants in the trekking league in Serbia, 250 trekkers were active in Slovenia, while 

in the case of Croatia this number was almost 10 times higher  2115 participants.  

Best results for Serbia were found in two cases  in regard to the anglicism treking and 

trekking destination, which is to certain extent in favour of the topic of the present paper. 

In reality, situation is slightly different, since only two concrete trekking tours are offered 

in Serbia (Kamena Gora, Stara planina - - Prolom banja) and even these 

two are organized by foreign tourist agencies. Only one domestic agency has been 

identified as seriously interested in organization of trekking tours. The web-site of this 

worth mentioning that the agency was founded by  dealt with 

trekking  mountaineering since 1971, i.e. more than forty years, spending time with the 

The quote makes it clear that a mountain climber 

has actually realized what we try to do in this text. On the other hand, other agencies 

offer trekking as a possibility, but without more concrete pieces of information or only 

as sub-agents of the mentioned agency.  

When Croatia and Slovenia are in question, it is also not easy to find agencies offering 

trekking tours as their usual offer, but it can be noticed that foreign agencies have rather 

precise and elaborated trekking routes in these two countries. In regard to other near-

by regions, Monte Negro is increasingly more present in the offer of foreign agencies 

related to this and similar kinds of active tourism (rafting, biking), while Romania and 

Bulgaria are famous for their mountaineering and as a consequence, trekking 

destinations. Hungary, due to its terrain configuration nurtures valley trekking and 

perhaps to a greater extent biking. 

It is worth mentioning at this point that the search dealing with the word trekking can 

often lead to Internet pages which are not related to the subject of the present paper. 

Namely, there is a large number of products which are to a greater or lesser degree 

direct or indirect correlation with our subject  types of cars (Fiat 500L Trekking is 

produced in Serbia), a variety of bicycle types, clothes and shoes which can, but do not 

have to be specialized for this activity. Such a finding would require more detailed 

analysis of the web-sites suggested by the Google search engine, but such data are 

only of informative nature in the present paper. 

 

6  THE INTERNET  POSSIBILITIES FOR PROMOTION AND DEVELOPMENT 

OF TREKKING TOURISM  

 The great extent to which Internet has nowadays been omnipresent and all-permeating 

medium does not have to be emphasized; our intention here is to point to its features 

which make it especially appropriate and acceptable for promotion and development of 
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trekking activities. When the present topic is in question, it is important that Internet is 

broadly available and accessible to its users in the sense of its prevalence; at the same 

time it is close to both young and middle-aged people, with the increased number of 

elderly people who regularly use it. There are many reasons why Internet is interesting 

for service and products providers: low prices of creating and maintaining sites, i.e. 

updating of contents offered on web-sites, the fact that it is nowadays more and more 

pronouncedly used in the promotion and sale of tourist arrangements, as well as in the 

process of hotel, i.e. accommodation booking.  

When it appeared, the Interned was restricted to the places covered by fix telephone 

nvironments. Development of wireless types of communication, 

especially those based on already existing infrastructure of mobile telephone system 

has opened up possibilities for the Internet to be accessible almost everywhere where 

mobile phones can be used. It seems that there is no corner on the Earth where you 

been spreading even faster, so that we can today go so far and say that we are facing 

 

Tourist agencies, as well as the authorities of the states that see themselves as tourist 

destination, have invested a lot into advertising campaigns. TV spots on most popular 

TV channels, publishing of brochures and leaflets and participation at tourism fairs 

demand much more resources and significantly higher investments in comparison to 

advertising on the Internet sites or via electronic mails. Unlike conventional (TV, radio, 

press) media, when an advertisement targets the broadest public, Internet advertising 

is most often directed to interested individuals (specialized sites, mailing lists). Even 

though trekking at the moment is not significantly present, due to all the above stated 

reasons it can become a part of Internet campaigns in order to become a massive form 

of recreation and tourism. Having this in mind, promotion of Serbia as trekking 

destination at present requires direct addressing of population of potentially interested 

individuals curious about trekking related contents, and the Internet seems to be an 

ideal means to reach the aim.  

 

7  CONCLUSION  

Trekking is obviously nothing more but a new, more modern word for activities already 

known as mountaineering, or a part of mountaineering activities. At the same time, 

trekking does not involve alpinism or extreme sports like free climbing. Walking in 

nature as a form of recreation and a way to get to know and enjoy natural beauties 

would be the simplest description. As a way to prevent or overcome stress, a day 

without mobile phones, computers, television and other electronic devices is a real 

challenge and satisfaction for any modern individual, especially for trekkers. Trekking is 

also a way to spend time together with other people with similar worldviews and 

attitudes towards nature, i.e. ecology.  

Trekking can also be a sport with its competition component which can make it more 

popular, leading to more massive participation. On the other hand, without appropriate 

financial support, attractive rewards and acknowledgements, effects could be opposite. 
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Those dealing and selling sport equipment could find there interest here and support 

competition character of the movement. Even though trekking does not require any 

specific equipment, high quality specialized footwear, trekking poles, pedometers, 

waterproof clothes and shoes, and even GPS devices can actually fulfil pleasant 

experience of participants, and bring profit to sponsors.  

It is possible to influence both physical and mental health of younger generations 

through modernization of mountaineering associations, establishment of new clubs 

and animating of young people through the Internet. To renovate the existing 

mountaineering homes, include the objects of rural tourism in this story, and 

sometimes use more modest, i.e. cheaper hotels would open up possibilities for tourist 

trade to see its role and interest in the promotion of trekking in Serbia. Finally, using of 

the Internet with all the stated advantages of the media can make trekking more popular 

and, as a consequence, Serbia can become a desirable trekking destination taking a 

place it deserves on the map of Europe. Since the analysis presented in the paper relied 

mainly on the Internet, many of the web addresses stated in the references can serve 

as a complement to information given in the paper.  
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